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BEFORE THE PUBLIC UTILITIES COMMISSION 
OF THE STATE OF CALIFORNIA 

 
 

Applications of Pacific Gas and Electric Company for 
Approval of the 2009-2011 Low Income Energy 
Efficiency and California Alternate Rates for Energy 
Programs and Budget (U39M) 

 
Application 08-05-022 
(Filed May 15, 2008) 

 
Application of San Diego Gas & Electric Company  
(U 902 M) for Approval of Low Income Assistance 
Programs and Budgets for Program Years 2009 – 2011. 

 
 

Application 08-05-024 
(Filed May 15, 2008) 

 
Application of Southern California Gas Company  
(U 904 G) for Approval of Low Income Assistance 
Programs and Budgets for Program Years 2009 – 2011. 

 
 

Application 08-05-025 
(Filed May 15, 2008) 

 
Application of Southern California Edison Company 
(U 338-E) for Approval of Low Income Assistance 
Programs and Budgets for Program Years 2009, 2010 
and 2011. 

 
 

Application 08-05-026 
(Filed May 15, 2008) 

 
 

MONTHLY REPORT OF SAN DIEGO GAS & ELECTRIC COMPANY (U 902 M) ON 
LOW INCOME ASSISTANCE PROGRAMS FOR AUGUST 2009 

 
This is the fifth monthly report utilizing a new reporting template developed by Energy 

Division (ED) in coordination with the investor-owned utilities.1  The purpose of the new 

template is to minimize the reporting requirements by combining the LIEE and CARE (Low-

Income Assistance Programs) report into one consolidated report while still providing the ED 

with all the necessary information to assist in analyzing the low-income programs.   

In Ordering Paragraph 90 of Decision (D.) 08-11-031, the Commission directed utilities 

to begin reporting on the number of customer complaints they receive (either formal, informal, 

or wherever received) about their CARE recertification efforts and the nature of the complaints.  

                                              
1 Investor-owned utilities are Pacific Gas and Electric Company, San Diego Gas & Electric Company, Southern 
California Edison Company and Southern California Gas Company.       
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The utilities are to report this information in their monthly and annual reports beginning 

December 31, 2008. 

This report presents actual year-to-date LIEE and CARE results and expenditures 

through August 2009.  

 

 

 

 

 

      Respectfully Submitted, 

       /s/ Kim F. Hassan   

Kim F. Hassan 
Attorney for 
San Diego Gas & Electric Company 
101 Ash Street, HQ12B 
San Diego, CA  92101-3017 
Telephone:  (619) 699-5006 
Facsimile:  (619) 699-5027 
E-Mail: KHassan@sempra.com 
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LOW-INCOME ENERGY EFFICIENCY PROGRAM MONTHLY REPORT 
 

1.  LIEE Executive Summary 

1.1 Low-Income Energy Efficiency Program Overview 

Summary of the LIEE Program elements as approved in Decision (D.) 08-
11-031:  

LIEE Program Summary for Month 

 

Authorized / 
Planning 

Assumptions Actual to Date % 
Budget $21,184,008 $7,910,350 44%

Homes Treated 20,000 11,375 57%
kWh Saved 8,887,914 3,460,844 39%

kW Demand Reduced 2,010 380 19%
Therms Saved 478,745 139,707 29%

GHG Emissions Reduced 7,661 2,721 36%
 

During the month of August, SDG&E enrolled 1,272 customers in the LIEE program.  

SDG&E also generated 2,623 leads in which it will work to convert to participants 

and homes treated in the upcoming months. 

 

As shown in the tables above, SDG&E has treated 11,375 homes to date, saved 

3,460,844 kWh, reduced 380 kW of demand, saved 139,707 therms and reduced 

2,721 tons of Green House Gases (GHG) emissions through the LIEE program.   

 

SDG&E is continuing to expand marketing outreach efforts through direct mail and 

outbound calling.  Richard Heath and Associates (RHA), the SDG&E outreach 

contractor has added additional Energy Specialists in an effort to reach more eligible 

customers through canvassing efforts.  Additionally SDG&E continues to work with 

adult education programs at both San Diego Community College District and 

Sweetwater Union High School District to reach eligible customers enrolled in 

specific classes at these sites. 

 

2nd Quarter Satisfaction Results 

SDG&E conducts customer satisfaction surveys each quarter in order to gauge 

satisfaction with the LIEE program.  Second quarter results were positive with overall 
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satisfaction remaining high.  This quarter, 91% of the LIEE customers surveyed rated 

the service as an “8”, “9” or “10” on a 10-point scale.  Survey respondents indicated 

that they were pleased with both the quality of work and demeanor of service 

personnel.  Four out of five (81%) said they are “more comfortable” as a result of the 

repairs/installations.  Two-fifths of respondents said they heard about the program 

from someone who came to their home.  This has risen to 50% among those residing 

in multi-family dwelling units.  Door-to-door canvassing obviously remains an 

important LIEE outreach tactic for SDG&E.  More than 75% of respondents found 

the enrollment process “very easy” which is similar to previous quarters’ results.  

Most respondents indicate that they received energy-saving tips from SDG&E 

through the LIEE program.  Ratings of the usefulness of the tips are consistently 

favorable.  The contractors who install LIEE measures continue to receive stellar 

scores with 94-98% rating 8, 9 or 10 on a 10-point scale.  Ratings for the installation 

process continue to be high and are comparable to last quarter.  Leading the list of 

most valuable items installed were showerheads, lighting and weatherstripping.  

 

The following sections describe the Marketing, Education and Outreach efforts that 

contributed to this month’s results.  Also included are descriptions of SDG&E’s 

Whole Neighborhood Approach (WNA) and updates on Workforce Education & 

Training (WET) efforts.  

 

1.2 Whole Neighborhood Approach   

1.2.1 Summary of the geographic and customer segmentation strategy 
employed, (i.e. tools and analysis used to segment “neighborhoods,” how 
neighborhoods are segmented and how this information is communicated 
to the contractor/CBO).  

 

SDG&E continues to implement the Whole Neighborhood Approach (WNA) as 

part of the LIEE program. Contractor flexibility has been key to the success of 

this approach. For example, SDG&E has a larger low-income population in the 

southern part of the service territory. Lead generation has also recently increased 

in that zone. As a result, contractors that normally serve only the northern and 

central zones were assigned additional customers in the southern zone. Through 
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this flexibility, SDG&E was able to successfully meet the expectations of all 

customers and maintain high levels of customer service despite the shifting of 

demand.  

 

1.3 LIEE Marketing, Education and Outreach 

1.3.1 Summary of LIEE program marketing, education and outreach 
strategies deployed this month.  

Direct marketing - In August, direct marketing efforts included direct 

mail, outbound calling campaigns and door-to-door canvassing. 

o Direct Mail – SDG&E mailed LIEE program information to 35,646 

households with high potential for LIEE eligibility during the month 

of August.  

The first campaign launched August 7 and targeted 9,945 

Established and Challenged2 households in the following 

communities:  

Chula Vista (91910, 91911, 91913, 91914) 

Spring Valley (91977, 91978) 

Mira Mesa (92121) Hillcrest (92103) 

Clairemont (92111) Southcrest (92113) 

Carmel Mountain (92129) Scripps Ranch (92131) 

Coronado (92118) El Cajon (92020) 

The second campaign launched August 14 and targeted 5,702 

Established and Challenged households in the following 

communities:  

 

 

                                              
2 See Attachment A for more information on SDG&E residential market segments. 
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Alpine (91901) Bonita (91902) 

Chula Vista (91910, 91911, 91913, 91914) 

El Cajon (92020) National City (91950) 

Encanto (92114) College Area (92115) 

Kensington (92116) Bay Ho (92117) 

Allied Gardens (92120) University City (92122) 

Kearny Mesa (92123) Serra Mesa (92124) 

Miramar (92131) Otay Mesa (92154) 

The third campaign was launched on August 21 and targeted 

10,459 Established and Challenged households in the following 

communities:  

Chula Vista (91910, 91911, 91913, 91914, 91915) 

La Mesa (91942) Spring Valley (91977) 

San Carlos (92119) Paradise Hills (92139) 

Santee (92071) 

The last campaign launched on August 28 and targeted 9,540 

Challenged households in the following communities:  

Alpine (91901) Chula Vista (91910, 91915) 

Spring Valley (91977) 

La Mesa (91941) Lakeside (92040) 

Lemon Grove (91945) Ramona (92065) 

Rancho Santa Fe (92091) Downtown (92101) 

Golden Hill (92102) Hillcrest (92103) 

Otay Mesa (92154) Santee (92071) 

El Cajon (92019, 92020, 92021) 

A total of 356 leads were generated from August direct mail efforts 

and 218 households were in enrolled based on previous and current 

direct mail efforts. 

 

o Outbound Calling Campaigns – Four calling campaigns were 



5 
 
 

launched in August and a total of 22,223 low-income households were 

contacted as part of this effort. 

The first campaign ran from August 5-7 and targeted 5,812 

customers.  Of the total customers called, 251 (4.3%) answered the 

call, listened to the information and chose to be directly connected 

to a representative to learn more about the LIEE program. 

The second campaign ran from August 12-14 and targeted 6,881 

customers.  Of the total customers called, 236 (3.4%) chose to be 

directly connected to a representative. 

The third campaign ran from August 19-21 and the fourth from 

August 26-28. Together, they targeted a total of 9,530 customers. 

Of the total customers called, 313 (3.3%) chose to be directly 

connected to an LIEE representative. 

SDG&E continues to refine automated outbound calling 

campaigns by testing different scripts and calling hours. 

Additionally, cell phones have now been approved for these 

campaigns which will greatly expand reach and hopefully improve 

overall results.  SDG&E has enrolled a total of 702 customers in 

the LIEE program year-to-date (January through August 2009) as a 

result of automated outbound calling efforts.     

 

o Door-to-Door Canvassing In August, SDG&E’s door-to-door 

canvassing contractor, RHA, called on approximately 4,000 low-

income households in San Diego and neighboring communities with 

LIEE-eligible customers.  Through RHA’s door-to-door outreach 

efforts, SDG&E generated 703 leads (17.5%) for the LIEE program in 

August.  Of the 703 leads generated, 666 resulted in enrollments. 
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1.4. Leveraging Success with CSD 

1.4.1 Status of the leveraging effort with CSD.  

SDG&E has signed contracts with Metropolitan Area Advisory 

Committee (MAAC), Campesinos Unidos, Inc. (CUI) and Community 

Action Partnership of Orange County (CAPOC) to begin offering 

measures from both LIEE and LIHEAP programs to eligible customers.  

The leveraging of these two programs will help increase overall energy 

savings for customers and reduce program outreach and marketing costs. 

 

1.5 Workforce Education & Training  

1.5.1 Summary of efforts to improve and expand LIEE workforce 
education and training.  

SDG&E continues to evaluate opportunities to develop sustainability 

curricula at both San Diego Community College District (SDCCD) and 

Cuyamaca Community College.   

The six-week Summer Youth Program that was developed with San Diego 

Urban Corps and employed young adults to promote CARE and LIEE 

programs ended on August 14th. The team was able to enroll 223 

customers in the CARE program and recertify an additional 320 customers 

through neighborhood canvassing efforts. They also distributed more than 

18,000 LIEE flyers to low-income households throughout the SDG&E 

service territory.  

 

2.  CARE Executive Summary 

2.1. CARE Program Summary 
 

CARE Budget Categories 
Authorized 

Budget 

Actual 
Expenses to 

Date 

% of 
Budget 
Spent 

Outreach $1,520,638 $1,042,502 69%
Proc., Certification and Verification $216,219 $140,011 65%
Information Tech./Programming $508,795 $174,323 34%
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Pilots N/A
Measurement and Evaluation $4,000 $13,772 344%
Regulatory Compliance $184,015 $106,838 58%
General Administration $399,065 $262,839 66%
CPUC Energy Division Staff $102,900 $31,811 31%
Cooling Centers 
Total Expenses $2,935,632 $1,772,097 60%
Subsidies and Benefits $47,026,184 $31,926,366 68%
Total Program Costs and Discounts  $49,961,816 $33,698,463 67%

 

2.1.1 CARE program penetration rate to date: 

CARE Penetration 
Participants Enrolled  Eligible Participants Penetration rate 

257,948 336,751 76.6% 
 

In August, SDG&E increased participation in the CARE program from 255,896 to 

257,948 participants and increased penetration by .6%. 

 

The following sections describe the Marketing, Education and Outreach efforts and 

list the recertification complaints for the month.  

 

2.2. CARE Marketing, Education and Outreach 

2.2.1. Summary of CARE program marketing, education and outreach 
strategies deployed this month.  

 

Direct Marketing - In August, direct marketing efforts consisted of direct 

mail and door-to-door canvassing. 

o Direct Mail – SDG&E launched one direct mail campaign on August 

25. Information on the CARE program was sent to 29,770 households 

falling in the Challenged segment.  Results will be reported next 

month.  

o Door-to-Door Canvassing - In August, SDG&E’s CARE door-to-

door canvassing contractor, “Energy Save”, called on low-income 

households in San Diego, National City, Imperial Beach, Chula Vista, 
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El Cajon, Vista, San Marcos, Escondido, Fallbrook, Oceanside and 

other communities in the service territory.  Through Energy Save’s 

outreach efforts, SDG&E generated 1,489 applications and enrolled 

1,068 customers in the CARE program during the month of August. 

Year-to-date SDG&E has enrolled 12,040 customers through its 

CARE door-to-door canvassing efforts. 

 

Integration - In August, SDG&E generated 1,188 enrollments in the 

CARE program through integrated efforts with other groups in the 

company. Leads from the LIEE program group generated 186 CARE 

enrollments and referrals from the company’s customer call center 

generated 1,002 CARE enrollments.  

 

2.3  CARE Capitation Contractors 

SDG&E leverages the resources of CARE capitation contractors to enroll 

customers in CARE and LIEE.  The contractors leverage existing 

relationships with low-income clients to extend CARE and LIEE program 

benefits as part of their total assistance offering.   

As a result in August, CARE capitation contractors enrolled 500 

customers in CARE and generated 26 LIEE leads. 

 

2.4 CARE Recertification Complaints 
SDG&E received 16 CARE recertification complaints during the month of 

August. 

 

3. Customer Assistance Marketing and Outreach 
 

3.1 Advertising 

3.1.1 Customer Assistance Campaign 

The customer assistance mass media campaign promoting general 
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awareness of assistance programs is wrapping up and will conclude in 

September.  The campaign was focused on educating customers about the 

numerous ways that SDG&E provides customer assistance, particularly 

during these times of economic hardship.  The campaign targeted low-

income English and Spanish speaking audiences.  Tactics included radio 

spots, bus shelter posters and newspaper advertising in targeted 

community publications.  Bus shelter posters will remain on display 

through September 13. Radio ads concluded on August 23 and newspaper 

ads will run through September. The campaign appears to have been a 

success, with a flood of calls coming in to the SDG&E customer call 

center requesting more information on available assistance. More specific 

campaign results will be reported in the upcoming months.   

 

3.1.2 CARE and LIEE Campaign 

Following on the heels of the general awareness campaign will be a direct 

response campaign that focuses specifically on generating enrollments and 

leads for CARE and LIEE programs. Once SDG&E increases general 

awareness of available assistance, customers will be more likely to 

respond to more complicated messaging about specific programs. The 

direct response campaign will include radio, online and print components 

and is scheduled to launch mid September.  

 

3.2 Community Outreach  

SDG&E leverages the resources of 2-1-1 San Diego to promote CARE, LIEE 

and Medical Baseline programs.  2-1-1 San Diego is a community disaster, 

health and human services center and resource providing information and 

referrals to customers in need.  SDG&E works closely with 2-1-1 to train 

staff on the details of SDG&E’s assistance programs.  In August, 2-1-1 San 

Diego provided SDG&E with 133 CARE enrollments and 76 LIEE leads. 
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4.  Appendix: LIEE Tables and CARE Tables 
 

LIEE- Table 1- LIEE Program Expenses  

LIEE- Table 2- LIEE Expenses & Energy Savings by Measures Installed   

LIEE- Table 3- LIEE Average Bill Savings per Treated Home  

LIEE- Table 4- LIEE Homes Treated 

LIEE- Table 5- LIEE Customer Summary  

LIEE- Table 6- LIEE Expenditures for Pilots and Studies  

LIEE- Table 7- Whole Neighborhood Approach 

CARE- Table 1- CARE Overall Program Expenses 

CARE- Table 2- CARE Enrollment, Recertification, Attrition, and Penetration 

CARE- Table 3- CARE Verification 

CARE- Table 4- Self Certification and Re-Certification 

CARE- Table 5- Enrollment by County 

CARE- Table 6- Recertification Results 

CARE- Table 7- Capitation Contractors 

CARE- Table 8- Participants as of Month End 
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A B C D E F G H

Quantity
Installed

kWh 
(Annual)

kW
(Annual)1

Therms 
(Annual)  Expenses  % of Expenditure 

Heating Systems
Furnaces Each 1,108 0 0 335 313,316$       4%
Cooling Measures
A/C Replacement - Room Each 188 15,656       12          -             $      165,587 2%
A/C Replacement - Central Each 1 -            -         -             $          3,600 0.0%
A/C Tune-up - Central Each 22 4,075         -         -             $          2,420 0.03%
A/C Services - Central Each 0 -            -         -             $               -   0%
Heat Pump Each 0 -            -         -             $               -   0%
Evaporative Coolers Each 0 -            -         -             $               -   0%
Evaporative Cooler Maintenance Each 0 -            -         -             $               -   0%
Infiltration & Space Conditioning
Envelope and Air Sealing Measures Home 8,640 87,196       -         22,388        $   1,754,182 22%
Duct Sealing Home 266 5,050         -         -             $        34,875 0.4%
Attic Insulation Home 291 30,708       14          10,504        $      267,237 3%
Water Heating Measures
Water Heater Conservation Measures Home 9,102 101,841     22          97,559        $      674,448 9%
Water Heater Replacement - Gas Each 21 -            -         -             $        16,490 0.2%
Water Heater Replacement - Electric Each 0 -            -         -             $               -   
Tankless Water Heater - Gas Each 0 -            -         -             $               -   
Tankless Water Heater - Electric Each 0 -            -         -             $               -   
Lighting Measures
CFLs Each 63,521 1,016,336  127        -             $      447,994 6%
Interior Hard wired CFL fixtures Each 7,451 476,864     15          -             $      547,691 7%
Exterior Hard wired CFL fixtures Each 1,877 21,648       -         -             $      101,414 1%
Torchiere Each 3,130 597,830     6            -             $      295,864 4%
Refrigerators
Refrigerators -Primary Each 1,420 1,056,882  179        -             $   1,334,014 17%
Refrigerators - Secondary Each 0 -            -         -             $               -   0%
Pool Pumps
Pool Pumps Each -               -            -         -             $               -   0%
New Measures
Forced Air Unit Standing Pilot Change Out Each 84 -            -         -             $        23,163 0%
Furnace Clean and Tune Each 5,173 -            -         -             $      288,525 4%
High Efficiency Clothes Washer Each 0 -            -         -             $               -   0%
Microwave Each 44 -            -         -             $          3,696 0%
Thermostatic Shower Valve Each 1,013 20,748       5            8,922          $        59,252 0%
LED Night Lights Each 6,572 26,010       -         -             $        17,416 0%
Occupancy Sensor 0 -            -         -             $               -   0%
Pilots 0 0 0
A/C Tune-up Central Home 0                 -               -                  -    $               -   0%
Interior Hard wired CFL fixtures Each 0                 -               -                  -    $               -   0%
Ceiling Fans Each 0                 -               -                  -    $               -   0%
In-Home Display Each 0                 -               -                  -    $               -   0%
Programmable Controllable Thermostat Each 0                 -               -                  -    $               -   0%
Forced Air Unit Each 0 -                 -             -                 $               -   0%
Microwave 0 -                 -             -                 $               -   0%
High Efficiency Clothes Washer 0 -                 -             -                 $               -   0%
Customer Enrollment
Outreach & Assessment Home 11,341 -                 -             -                 $   1,337,337 17%
In-Home Education Home 11,297 -                 -             -                 $      221,830 3%
Education Workshops Participant 0 -                 -             -                 $               -   0%

Total Savings/Expenditures 3,460,844  380        139,707    7,910,350$    100%

Homes Weatherized Home 9,180       

Homes Treated
 - Single Family Homes Treated Home 5,658         
 - Multi-family Homes Treated Home 5,559       
 - Mobile Homes Treated Home 158            
 - Total Number of Homes Treated Home 11,375       
# Eligible Homes to be Treated for PY2 Home 20,384       
% OF Homes Treated % 56%

 - Total Master-Metered Homes Treated Home 102            

2 Based on Attachment H of D0811031

Measures Units

LIEE Table 2
LIEE Expenses and Energy Savings by Measures Installed

San Diego Gas & Electric
July 2009

Year-To-Date Completed & Expensed Installations

Any required corrections/adjustments are reported herein and supersede results reported in prior months and may reflect YTD adjustments.

1 Energy savings is based on the 2005 Load Impact Evaluation.



PIE CHART 1- Expenses by Measures Category For August 2009

 LIEE Table 2 
San Diego Gas & Electric

YTD LIEE Expenses
August 2009

278356.41, 4%

149467.95, 2%

1708705.453, 24%

572589.2887, 8%
1217704.166, 18%

1214888.29, 18%

326395.6334, 5%

1421752.21, 21%

Heating Systems Cooling Measures Infiltration & Space Conditioning
Water Heating Measures Lighting Measures Refrigerators
New Measures Customer Enrollment
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A B

Annual kWh Savings 3,460,844                                                 
Annual Therm Savings 139,707                                                    
Lifecycle kWh Savings 32,825,884                                               
Lifecycle Therm Savings 1,446,709                                                 
Current kWh Rate 0.13$                                                       
Current Therm Rate 1.09$                                                       
Number of Treated Homes 11,375                                                      
Average 1st Year Bill Savings / Treated Home 52.41                                                       
Average Lifecycle Bill Savings / Treated Home 421.22                                                      

Year-to-date Installations - Expensed

LIEE Table 3 - Average Bill Savings per Treated Home
San Diego Gas & Electric

July 2009

Any required corrections/adjustments are reported herein and supersede results reported in prior months 
and may reflect YTD adjustments.
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A B C D E F G

County

Rural Urban Total Rural Urban Total

Orange County 0 14,781 14,781 9 9

San Diego 17,171 311,908 329,079 369 10,997 11,366

Total 17,171 326,689 343,860 369 11,006 11,375

LIEE Table 4 - LIEE Homes Treated
San Diego Gas & Electric

August 2009

Eligible Customers Homes Treated Year-To-Date

Any required corrections/adjustments are reported herein and supersede results reported in prior months and may reflect YTD 
adjustments.
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A B C D E F G

Provided Received Approved Denied
Pending/Never

Completed Duplicates

Total 57,557 14,396 13,077 370 529 420

Percentage 25.01% 90.84% 2.57% 3.67% 2.92%

1 Includes sub-metered customers.

CARE Table 4 - CARE Self-Certification and Self-Recertification Applications1

San Diego Gas & Electric
August 2009
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San Diego Gas & Electric

Private CBO WMDVBE LIHEAP Rural Urban Total
AARP - Tax Aid X 112 112
ACCESS TO INDEPENDENCE OF SAN DIEGO  X 4 4
AFE X 0 0
AFRICAN ALLIANCE 99 99
ALPHA KAPPA ALPHA HEAD START X 53 53
Alpha of San Diego X 0 0
American Red Cross X 762 762
Bayside Community Center X 4 4
Barrio Station 1 1
BOYS AND GIRLS CLUBS X 1 1
CAMPESINOS UNIDOS, INC X X 272 272
CASA FAMILIAR X 53 53
Catholic Charities X 155 155
CHICANO FEDERATION X 2 2
CHINESE SERVICE CENTER OF SAN DIEGO X 13 13
CHULA VISTA COMMUNITY COLLABORATIVE X 28 28
CITY HEIGHTS COMMUNITY DEVELOPMENT CORP X 2 2
CITY OF SAN DIEGO  - Clairemont Community Center X 1 1
COMMUNITY ACTION PARTNERSHIP - Orange County X X 5 5
Community Research Foundation X 7 7
COMMUNITY RESOURCE CENTER 1 1
Crisis House X 40 40
ELDER HELP OF SAN DIEGO 2009 X 14 14
EPISCOPAL COMMUNITY SERVICES X 9 9
Family Health Centers of San Diego X 25 25
Foster Lift X 247 247
Harmonium X 12 12
HEARTS AND HANDS TOGETHER X 88 88
HOME START 2009 X 64 64
HORN OF AFRICA X 4 4
INTERNATIONAL RESCUE COMMITTEE X 32 32
Julian Pathways X 0 0
KURISH HUMAN RIGHTS WATCH, INC 14 14
LA MAESTRA FAMILY CLINIC 2009 X 31 31
LEGAL AID SOCIETY OF SAN DIEGO, INC. X 3 3
LUTHERAN SOCIAL SERVICES, INC X 1 1
MAAC PROJECT X X 164 164
MABUHAY ALLIANCE 60 60
MID CITY CHRISTIAN SERVICES 2009 X X 2 2
MONTE VISTA HIGH SCHOOL COMMUNITY RESOURCE CENTER X 1 1
MOUNTAIN HEALTH & COMMUNITY SERVICES, INC. X 10 10
Neighborhood Health Care X 318 318
NEIGHBORHOOD HOUSE 45 45
North County Community Services X 0 0
North County Health Project X 95 95
North County Interfaith X 14 14
REBUILDING TOGETHER SAN DIEGO X 15 15
Salvation Army X 45 45
San Diego State University X 445 445
SAN DIEGO YOUTH & COMMUNITY SERVICES X 2 2
San Ysidro Health Center X 84 84
SAY SAN DIEGO X 13 13
SCRIPPS HEALTH WIC 37 37
SOUTH BAY COMMUNITY SERVICES X 20 20
TRINITY HOUSE 1 1
Turning the Hearts X 4 4
Veteran's Village X 1 1
Vista Community Clinic X 79 79
YMCA YOUTH AND FAMILY SERVICES 7 7
Total Enrollments 0 3,621 3,621

Contractor Name Contractor Type Year-to-Date

CARE Table 7 - Capitation Contractors

August 2009
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CERTIFICATE OF SERVICE 

 
 I hereby certify that a copy of MONTHLY REPORT OF SAN DIEGO GAS & 

ELECTRIC COMPANY (U 902 M) ON LOW INCOME ASSISTANCE 

PROGRAMS FOR AUGUST 2009 has been electronically mailed to each party of 

record of the service list in A.08-05-022, A.08-05-024, A.08-05-025, and A.08-05-026.  

Any party on the service list who has not provided an electronic mail address was served 

by placing copies in properly addressed and sealed envelopes and by depositing such 

envelopes in the United States Mail with first-class postage prepaid. 

Copies were also sent via Federal Express to the assigned Administrative Law 

Judges and Commissioner. 

Executed this 21st day of September, 2009 at San Diego, California. 

 

 
 /s/ Jenny Norin  
Jenny Norin 
 


